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[Abstract] With the booming of online business, the recognition of product entity has been widely applied in Business Intel-

“ ”(71173164/G031401)

|: :| ’ ’ ’ 3 ’ ’ ’ 3 ’ ’ ’ 3 ’ ’ ’

21994-2016 China Academic Journal Electronic Publishing House. All rights reserved. http://www.cnki.net



I8 Sht AT

DOCUMENT . INFORMATION & KNOWLEDGE

ligence. In our paper, we use the CRF model and select a series of lexical, syntactic and semantics features as feature

space. In addition we use cross evaluation methods to evaluate the classifier”s performance and also guide previous feature

selection. In corpus construction step, we adopt two different labeling strategies, which we analyze in the evaluation section.

The Experiment has achieved satisfactory result. By comparison with max entropy model, we further demonstrate the efficien-

cy of CRF model we use in this experiment.
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