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A Study on Influential Factors of Wechat Public Accounts Information

Transmission Hotness
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Abstract [Purpose/Significance] In this paper, research is conducted on WeChat for analyzing the influencing factors of WeChat public
accounts” information dissemination, which could be good references for WeChat marketing and network supervision. [ Method/Process |
Based on analyzing users”information dissemination behavior in online social networks and building the WeChat information dissemination
network structure diagram, an empirical study on some influencing factors of Wechat Public Accounts’information dissemination is conduc—
ted. [Result/Conclusion | The analytical results show that, the popularity of articles in WeChat public accounts is related to the article ti-
tle, time of pushing and feature of article title to some extent, but is weakly related to the frequency of pushing, and the articles gain their
popularity through surge — increase.
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